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BRIGHT HOUSE NETWORKS NAMED TITLE SPONSOR OF MARION 
CLASSIC, STATE’S LARGEST PROFESSIONAL CYCLING RACE 
 
INDIANAPOLIS (Monday, July 28, 2008) – Bright House Networks has been named title sponsor of the 
state’s newest and largest cycling race that will feature national and international professional teams 
competing for $15,000 in prize money. 
 
The inaugural Bright House Networks Marion Classic presented by The Cellular Connection is Aug. 8-9 in 
Marion, Ind. Hosted by the city of Marion and CDH Venture Group, the event will feature professional, 
elite amateur and community bicycle racing amid a family-friendly festival atmosphere featuring live music 
during the city’s annual Riverwalk Music Festival. 
 
Admission for spectators is free. 
 
Cycling teams will compete for $15,000 in prize money while another $5,000 will be distributed among 
amateur races. Indiana-based AeroCat Bicycles will also offer a Carbon ACR500 frameset as a sprint 
prize for the top racers. The size of the prize list and the range of community activities that surround the 
event will make the Bright House Networks Marion Classic one of the top 50 bicycle races in the United 
States. 
 
“We’re excited to be title sponsor of the inaugural Bright House Networks Marion Classic and help the city 
of Marion achieve hosting its first professional sporting event ever,” said Bright House Networks Indiana 
president Buz Nesbit. “The races will surely be exciting, as will the atmosphere throughout the two-day 
event. We’re looking forward to great racing and fun for the entire community during this year’s Marion 
Classic.” 
 
The Bright House Networks Marion Classic’s first race circuit on Aug. 8 will span 1.44 miles through the 
city’s Village Business District and will be a flat course with long straightaways and wide roads; a family 
festival will follow the race. The second race circuit, on Aug. 9, will span .91 miles and feature eight turns, 
a steep climb and a quick descent along the Mississinewa Dam; the Marion Family Fest, featuring live 
entertainment, will follow the second race. 
 
A complete guide to the event, including course profiles and event schedules, is available at 
www.marionclassic.com. 
 
“We are very excited for the city of Marion to host such a premier bicycle race,” said Marion Mayor Wayne 
Seybold. “This is an opportunity for our community to host a professional sporting event and allow 
spectators to enjoy not only Marion’s largest community event but also Indiana’s largest competitive 
bicycle race.”   
 
Bright House Networks Marion Classic is sanctioned by USA Cycling, the principle governing body for 
cycling in the United States, as a United States Cycling Federation event. 



 
Confirmed riders for the race already include 2008 UCI World Track Champion Hayden Godfrey of New 
Zealand, 2008 Tour of Ohio winner Matt Winstead and United States collegiate national champions 
Bennet van der Genugten and Tom Hanley. 

 
# # # 

 
In Indiana, Bright House Networks is one of central Indiana's leading providers of digital video, including Video On 
Demand, Subscription Video On Demand; digital phone; and high-speed data services. Managed by Advance / 
Newhouse Communications, Bright House Networks is a privately held company that has served the Indianapolis 
community for 25 years. Bright House Networks has more than 450 Indiana employees and provides services to 
more than 120,000 customers in Indianapolis, Carmel, Zionsville, Avon, Pittsboro, Lizton, Fortville, Marion, Gas City 
and Jonesboro. For more, visit www.indiana.mybrighthouse.com. 
 
Nationally, Bright House Networks is the nation’s sixth-largest MSO with 2.4 million customers in large markets 
including Indianapolis; Bakersfield, Calif.; Birmingham, Ala.; Detroit; and Orlando and Tampa Bay, Fla., along with 
several other smaller systems in Alabama and the Florida Panhandle. Exceptional customer service is the company’s 
cornerstone of its business and top priority across all operating units. Bright House Networks’ local customer service 
centers are available 24 hours a day seven days per week, including holidays. Public affairs, social responsibility and 
community involvement continue as major initiatives for Bright House Networks as an ongoing commitment to the 
families and communities the company serves, including long-term commitments to education and to what matters in 
the lives of Bright House Networks communities. 


